
Media & Data Intelligence 

In this master program, students will acquire competences in analyzing the digital 
media landscape, helping to shape the new flow of information and developing in-
novations.
The focus is on the research of innovative interactions between companies and 
users/recipients to prepare for the diverse innovations, that media products and 
information flows will shape in the future.

Highlights
. Flexible study model in trimesters

(full-time & part-time possible)
. Practical problem-solving exercises,  

analysis and application in RealLabs,  
advanced corporate projects in co- 
operation with the UDS partner com- 
panies

. International network of universities  
and companies

. Working in labs with the latest tech- 
nology (e.g. Mobile video, virtual reality  
(VR), augmented reality (AR), data  
analysis tools)

. Specialization options in relevant sub- 
ject areas and media focal points

Core Competences
On the one hand, graduates are quali-
fied with their acquired digital skills to 
professionally deal with data-driven 
diffusion and focus media as well as 
using innovative transformation met-
hods for information and communica-
tion media. On the other hand, they are 
in perspective competent to develop 
their own business idea.

Qualifications 
. Expertise and understanding of me- 

dia developments and contexts,  
theories and concepts, processes  
and international best practices

. Strategic use of technological forms  
of interaction (human digital agility)

. Analysis, structuring and evaluation  
of the mass of information available  
(data intelligence)

. Flexible action and information pro- 
cesses and technologies fast adapt  
to the needs of the company, institu- 
tion or organization

. Evaluation of concrete opportunities  
and risks of implementing new tech-  
nologies and data tools with scientific  
methods

Job Prospects
Job opportunities include inter alia:
PR & Communications Manager, Social 
Media Manager, System Administrator, 
Digital Manager, Content Strategist or 
Digital Strategist
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Requirements & Admission
. First university degree (Bachelor or di- 

ploma) of at least 180 ECTS, regardless  
of discipline

. Very good spoken and written English

. Successful assessment center/admis- 
sion interview

Learning Experience 
          The UDS relies on new and digital learning methods, whereby self-learning  
          phases are combined with face-to-face events (blended learning)

Structure & Modules
. 120 ECTS (CP) are intended for the  

master program 
. Basic modules (key competences)  

= 30 CP
. Specialization modules = 30 CP
. Optional industry specialization = 30 CP
. Master thesis = 30 CP
. The master program will be held in  

English
. The master program is full-time and  

can be studied part-time
. The academic year is divided into tri- 

mesters

Contact
UDS | University of Digital Science | Marlene-Dietrich-Allee 14 | 14482 Potsdam |  
Germany | +49 (331) 968 920 20 | info@uds.university | www.uds.university

Location
Study & network in the space of the Ber-
lin-Brandenburg metropolitan region

Costs
. 1.125€ per month 
. Total cost 27.000€
. Scholarships possible 
. Variable financing options at the UDS

Planned Start
          Spring 2023


